國立嘉義大學98學年度

觀光休閒管理研究所博士班招生考試試題
科目： 社會科學研究方法（含基礎統計）

1、 請閱讀下列文章，並回答相關問題：

(1)請問本論文之研究目的為何。（5分）
(2)請問What is LISREL? （5分）Objectives of SEM為何。（5分）
(3)請問SEM在觀光研究的應用（Application in tourism）可分為幾類（5分）
(4)請詳細解釋Figure 1~6 之研究架構及假設。（30分；每一個Figure 5分）
※請以中文作答。
Title: Structural equation modeling with Lisrel: application in tourism

1. Introduction

During the last decade structural equation modeling (SEM) has increasingly been applied in the marketing discipline, particularly in the US. In the tourism discipline this technique has not been applied widely. The concept of SEM is difficult to understand due to its statistical complexity and non-user-friendly computer manuals. This paper introduces the basic concepts associated with SEM using Lisrel in a comprehensive and nontechnical manner. A number of technical terms are defined to make the paper accessible to readers not familiar with Lisrel. The purpose of this paper is to (1) explain the concept of SEM modeling, its major objectives and advantages; (2) show how useful structural models are in solving research problems within the tourism discipline; (3) present the major steps involved in the formulation and testing of a Lisrel model through an application of Lisrel modeling to test a hypothesis about the relationship between the tourist perceptions of a beach resort and their satisfaction with the resort; (4) draw attention to potential limitations associated with the Lisrel approach; and (5) introduce major SEM computer software describing benefits and limitations.

2. Application in tourism

SEM modeling has not been widely used in the tourism discipline, outside the US. However, the application of SEM in tourism is important as a tool for promoting better quality research. Tourism researchers are often faced with a set of interrelated questions. What variables determine tourist arrivals to a particular destination? How does demand as a latent variable combine with supply variables to affect tourist arrivals? How do demand and supply variables simultaneously affect tourist purchasing decisions and holiday satisfaction? How does tourist holiday satisfaction result in repeat visitation and loyalty to a destination? Many of the same independent variables affect different dependent variables with different effects. Other multivariate techniques do not address these questions within a single comprehensive method.

In the tourism discipline, Lisrel modeling has recently been used to assess traveler types (Nickerson & Ellis, 1991), hotel guest satisfaction (Gundersen et al., 1996), service quality and satisfaction in the hotel/motel industry (Getty & Thompson, 1994; Thomson & Getty, 1994), tourists’ and retailers’ perceptions of service levels in a tourism destination (Vogt & Fesenmaier, 1994), cultural differences between Asian tourists and Australian hosts (Reisinger & Turner, 1998a) and cultural differences between Korean tourists and Australian service providers (Reisinger & Turner, 1998b). 

Gundersen et al. (1996) identified important factors for hotel guest satisfaction among business travelers. The analysis covered three departments of hotel operations (receptions, food and beverage, and housekeeping) and two dimensions of satisfaction (tangible and intangible). The structural model showed the relationships among the three departments and overall satisfaction with the hotel. The highest loadings were noted on the service aspects of all departments. The major explanatory variables for overall hotel guest satisfaction were tangible aspects of housekeeping and intangible aspects of reception service, suggesting that by focusing on these factors high levels of satisfaction among business travelers can be achieved.

Getty and Thompson (1994) tested customers’ perceptions of the lodging sector performance on multiple dimensions and the perceived level of overall quality possessed by the lodging property, satisfaction with the lodging experience, and the customers’ willingness to recommend the property. The customers’ intentions to recommend the property were determined by their perceptions of the overall quality of the property, rather than their satisfaction with the stay. The specific quality and satisfaction dimensions, most responsible for willingness to recommend the property, included the general appearance of the property, perceived value associated with the stay, willingness of employees to listen, and the degree to which the property provided a safe environment.

Thompson and Getty (1994) suggested that customers’ intentions to provide positive word of mouth are a function of their perceptions of the overall quality of the lodging property, rather than their expressed level of satisfaction with stay.

Vogt and Fesenmaier (1994) used four service quality dimensions (reliability, responsiveness, assurance, accessibility), measured by 13 items, to evaluate service experiences as perceived by tourists and retailers. The results showed that tourists evaluated services differently to retailers.

Reisinger and Turner (1998a) determined which cultural differences between Asian tourists and Australian hosts are predictors of tourist satisfaction. The results indicated that differences in cultural values and rules of social behavior between Asian tourists and Australian hosts directly influence tourist satisfaction, and differences in perceptions of service directly influence tourist social interaction. Perceptions of service providers only indirectly determine satisfaction, through the mediating effect of interaction. Reisinger and Turner (1998b) also determined that differences in rules of social behavior and perceptions of service determine Korean tourist satisfaction while differences in rules of social behavior determine social interaction with Korean tourists.

3. Types of LISREL modeling
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2、 請閱讀以下文章，並回答相關問題：

※請以中文作答
1. A brief description of the research question of interest for your study.  Include a clear statement of the specific research question(s) that the study will answer. (10 %)
2. A description of the study’s design (e.g., experimental, quasi-experimental, observational, etc.). (10 %)
3. Briefly describe how you will show causality.  How will you attempt to prove that the independent variables did cause the change in the dependent variable? (10 %)
4. How you will define, operationalize and measure the independent and dependent variables. (10 %)
5. An example of how the subjects will be selected and how they will be assigned to experimental treatments. (5 %)
6. Discuss the statistical tests you will use and expected outcomes of the statistical teats that will either confirm or refute your hypotheses. (5%)
Recently, much attention has been focused on the merits of attracting a big sporting event to a city.  Proponents claim that worldwide publicity generated as a result of media attention is invaluable and cannot be purchased at any cost.  For example, the city of Atlanta has been in the news for many months and has achieved worldwide name recognition.  The objective is to build a favorable image such that the tourist traffic is enhanced for many years following the sporting event.  Proponents also claim that there is an immense improvement in the infrastructure of the city, which, when combined with the name recognition, serves to attract many other events (e.g., conventions, etc.)

However, critics’ claim that the cost of staging mega-events such as Olympics is prohibitive and the events result in a massive disruption to the residents of the city. In addition, the effect on tourism is short-lived and dissipates within a few months following the event.  Tourists are not attracted to a city simply because of some sporting event in the past.  For example, how likely it is that a person contemplating a vacation today would consider Barcelona because of the 1992 Olympics.

Assume that an academic colleague approaches you and asks for your help in designing an empirical study to investigate the effects of a big sporting event (Olympics) on the likelihood of a person selecting that city as a vacation destination.  The question can also be approached as the effect on the tourism potential of the city because of the Olympics?  Assume that an American city is sponsoring this study.  This colleague states that because this research is being sponsored by a city considering a bid for the 2012 Olympics, resources are not a constraint for any reasonable study.  This colleague further states that he/she has access to a large group of travel agents from six different travel agencies.  (1) Nancy Travel with offices throughout the world, (2) Beverly Travel with offices throughout the U.S., (3) Dawn Travel with offices throughout northeastern U.S., (4) Sally Travel with offices throughout Pennsylvania, (5) Sharon Travel with one large office in Pittsburgh and (6) Bonnie Travel with one small office in State College. The travel agents representing these agencies are employed at all levels.  The travel agencies have offered complete access to their archival records (since 1970) and have also promised to encourage their employees to participate in any experiment.  Your colleague assures you that tourism and economic records for all major U.S. cities are also available (including Los Angles, the site of 1984 Olympics). 

PAGE  
第 1 頁，共 7 頁

